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The Implemental Approaches of the Hotels' Experience Marketing in the New

Economic Era

ZHAO Yong- hong
(Tourism College of Zhejiang, Hangzhou 311231, China)

Abstract: Basically speaking, the process of living in a hotel is a kind of experience. Based on the background of
experience economy, this article analyzes the definition, features of hotels' experience marketing, and the necessaries of
constructing the system of experience marketing. Then it presents that tourism enterprises are obliged to change their
traditional marketing ideas, and to put up the ideas of experience marketing as well as provides the approaches of
employing hotel experience marketing on the foundation of this analysis.
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Zhejiang Tourism Human Resource Investigation in 2006

Study Group
(Tourism College of Zhejiang, Hangzhou 311213, China)

Abstract: This article presents the research results of Zhejiang tourism human resource investigation. The recent
three years tourism human resource state of hotels, tourist agencies, tourist attractions, industry and agriculture tourist
sites, and high- class tourist sites of Zhejiang province are investigated to help us find out the supply- demand status of
Zhejiang tourism human resource. We anatomize the development characteristics of Zhejiang tourism human resource,
and probe into the deep reasons for recent problems. Lastly, some solutions and suggestions are provided.
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