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2. The Shool of Tourism, Qiilin Ingtitute Techrology , Quilin 541004 , Quangxi ,Chingd

Absgract :Gommunity eco - touriam is an important form of the eco - touriam. It isthe inportant way to lve the problem of agriculture , coun
trysde and farmer. Through the sudy on resdent satigaction, this paper explores the reaon for thet i rfluence on the development of communt
ty touriam from the reddent’ sande. And it adoptsfuzy conprehendve eva uation to goprai s the resdent stidaction of Fng an village. Al-
D, it andyses the resdent satigaction how to impact the development of community tourism. Gombining with the bendficiary theory , it draws
the conclugon: the community is the mog key community while the development of community touriam, and it is the decidve factor whether it
can make community tourism to redize continuous development. In a word , community s resdent satigaction will irfluence the developmert
progpect of the community tourism directly.

Key wor ds :community tourism; resdent ; satisaction; fuzzy conprehendve eva ugion

(19765, . ,

( 874 )

A STWDY ON SERVICE QUALITY OF TOURIST HOTH-S IN YW ESTERN CHINA

WEN Bi - yan
(School of Management Jinan University , Quangzncu 510632 , Quangdong ,Ching

Abgract :This pgper andyses 21d eva uates the service qudity of iourig hotesin Wegern China based on a cusomer invedigation. Research
data from a sarple 958 cusnmers of seven dart - rated tourig hotels in Inner Mongplia, Schuan, Yunnan, Quangx , and Gansu was oot
lected by quedionnaire survey method. On the badgsdf the result of data andys's, the author conpares the service qudity of the Wegern China
hotel s with the Eagern China hotdls, pointsout the problemsdf senvice quaity management in the Wegern China hote's, and put forward cor
regponding revol utions and suggedions to pronote the tourig hotels in Wedern China to develop hedthly.

Key wor ds:service qudity ; tourig hotd's; Wedern China

(1977 —), ,

( 8718 )

RESEARCH ON ADJUSTMENT AND OPTIMIZATION OF ZHEJIANG
PROVINCIAL OCEANIC TOURISM PRODUCTS

ZHOU Quo - zhong
(Tourism Qollege of Zhgjiang ,Hangzhou 311231 , Zhgjiang ,Ching

Abdract :The thes s darifies the idea of oceanic tourism and oceanic touri sm products, it further presents their background and s gnificance of
ressarch. At the same time, the thes's analyzes the features of oceanic tourism and product development in China, and then it takes Zhdgiang
province as an exanple to anayze the present Stuation of oceanic touriam product development and their magjor problems exised. On that ba

ds, it proposes adjugment and optimization of oceanic touriam products in Zhgjiang province: It frames up oceanic touriam gructure of one
core, two bdts, three centers, four brands and five regons; It combines multi - products development and fine product development , opti

mizing the gtructure of Zhgiang oceanic touriam products, pronoting oceanic tourismfine products; It srengths regona cooperation and enr

hance market conpetiticeness; It combinesocean and land for three - dimendond development , extendi ng the conrotation of oceanic tourism
products; It isamed & high and market oriented and properly exploits nautica touriam and red egate tourism.

Key wor ds:oceanic tourism; oceanic tourism products; adjugment and optimization; Zhejiang
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